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EDITORIALS 


CORN AND —lIf the surplus in canned corn and 
BEANS #reen beans isn’t wiped out before 
another season rolls around, it won’t 
be because a great many people haven’t tried. Reports 
are coming in from all areas telling how the govern- 
ment, wholesalers and others are tying in with the 
movement to tell the consumer that it’s bargain day. 
From Wisconsin where the drive to obtain a listing for 
corn and beans on the U.S.D.A. Plentiful List began, 
comes assurances of cooperation in National Canned 
Corn Week from the National Association of Retail 
Grocers, the National Association of Food Chains, the 
A & P Tea Company, and the Wisconsin Food and 
Tobacco Institute. Indiana advises that the Indiana 
Grocers Association is getting behind a corn promo- 
tion. Also, Purdue University has arranged a T.V. 
Program at 12 noon January 27 on WSBM-TV for a 
discussion on canned corn with emphasis on Indiana 
brands. Similar programs are being set up for WTTV 
at Bloomington and the Prarie Farmer Station in Cin- 
cinnati. 

Received in this morning’s mail from the Maryland 
Extension Service, not an editorial treatise on the 
plentiful supply, the attractive price and the excep- 
tional quality of this year’s pack if you please but 
believe it or not, a 12 by 18 window poster entitled, 
“Weekly Market News” describing the weeks best buys. 
Across the top in 1 inch capital letters is the caption, 
‘Whole Kernel Canned Corn’. On the back of this 
oster dated January 20, appears the following advice 
» the retailer. “The information contained on this 
ter is prepared to aid the producer, the trade, the 
‘umer, and you... Consumer Information—Post at 
e on bulletin board, or window in the interest of 

it customer.” 


On another page in this isuue there are reports of 
‘he plentiful foods program, and National Canned 
~orn Week Promotion. Now that everybody else is 
vetting into the act, it seems reasonable to believe 
‘hat corn canners will be “shamed” into action, despite 
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the fact that most of them are corn rich and cash poor. 
At any rate, it’s heartening to note as this week closes, 
there’s a broader demand for the golden grain. 


LADIES —It’s interesting to note that the Canning 

Machinery and Supplies Association is 
DA ‘ 

sponsoring a ladies day at the convention. 
Also, it should be noted that most of the railroads are 
offering half fare bargains for the fair sex to and from 
the convention. What with the premium on hotel 
rooms, and the always hectic transportation problem, 
it could be that some folks may view these develop- 
ments with alarm. 


A DV AN CE E —Another announcement of in- 


terest from C.M.S.A. (not yet 
RESERVATIONS published) will be a. plan of 


advance registration for processors to permit admit- . 


tance to the Machinery and Supply Exhibit without 
the necessity of standing in line to get a badge. Sec- 
retary Lewis advises, we will have the details on this 
for next week’s issue. Look out for it, it can save much 
inconvenience at a time when time is at a premium. 


BEAN -—Let it not be said that this column let the 
PACK report of the highest quality pack of green 

beans go (see page 14) without a rousing 
pat on the back. It’s been no secret that one of the 
troubles with beans has been the percentage of “junk” 
foisted on the market each year. In recent years that 
“junk” has been decreasing gradually with the general 
quality of the pack just as steadily increasing. Fancy 
cuts accounted for 34 percent of the 1954 pack, 30 per- 
cent of the 1953 pack. Whole beans accounted for 13 
percent of the 1954 pack, 10 percent of the 1953 pack. 
Nice going! Even unbiased observers will note the dif- 
ference at the dinner table this year. 
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FROM THE ASSOCIATION PRESIDENT’S DESK - - - 


MR. WHITNEY 


Everyone recognizes the canning industry is under- 
going change. We know business in retail stores is 
being done on a more impersonal basis and consumers 
do not come in contact with a clerk to help them make 
decisions; that stores are being built larger and larger 
while space devoted to canned foods becomes smaller. 
We are told our industry must pack better quality, 
improve its labels, encourage promotion and that Mrs. 


Housewife must be sold before she goes into the retail 


store. We hear there are too many promotions, not 
enough promotions or that they come at the wrong time. 
It’s confusing. It’s both evolution and a revolution. 

Leaders in the Northwest Canners Association have 
recognized this and for several years have explored 
ways in which they might sell the industry, keep mem- 
bers informed and help them to promote sale of their 
own products. This has not been easy as our association 
has 51 members firms who operate 85 plants in Wash- 
ington, Oregon and Idaho. 

This is a fabulous region of great distances and it 
would take the 13 states in the Northeast to equal the 
land area represented by these three states. A total of 
38 crops are canned by our members and the 1954 pro- 
duction exceeded 26 million cases of canned fruits, 
berries and vegetables. 


PEP COMMITTEE 
This year our association organized a Promotional, 
Educational and Public Relations (obviously shortened 
to PEP) Committee and intensified activities in the 
promotional field by tying-in closely with the overall 
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promotion program spearheaded by the National Can-Pacific Northwest. 


Northwest is Quality & Promotion Minded 


Overcomes barriers of distance and high Freight rates by 
offering Uniform High Quality properly priced. 


By VERNON WHITNEY 


Retiring President 
Northwest Canners Association 


SPECIAL TO “THE CANNING TRADE” 


ners Association. We produced a Handbook of our own 
that was mailed to brokers, buyers and home economists 
and will go into a second printing this spring. It was 
designed to encourage further interest in canned foods 
produced in this region and to answer many questions 
that arise in the trade. 


Our members are promotional minded and many have 
been able to help themselves by participating actively 
in special product groups like those featuring Blue Lake 
beans and Purple Plums. These groups were encour- 
aged by our Association and are designed to sell basic 
advantages of these canned products and to broaden 
their usages and to increase the frequency of serving. 


QUALITY A HERITAGE 


The packing of quality is a heritage in the Pacific 
Northwest. Our region enjoys natural advantages of a 
temperate climate, fertile soil, favorable terrain, opti- 
mum moisture and our canned foods command accept- 
ance in competition in the market place with products 
of other regions. 

By offering uniform high quality, properly priced, 
we do overcome barriers of distance and high freight 
rates. 

Our association activities continue to encourage pack 
improvement through thirteen committees working 
enthusiastically on such problems as research in raw 
products, plant operations and product standards. At 
our annual convention we seek to develop new ideas and 
information and an important activity is the display 
and judging of samples drawn from our members most 
recent packs. 

Canning is a rugged business. Our members have 
already demonstrated their ability to cooperate as ad- 
vertisers and merchandisers and they look to the future 
with confidence. By working closely with brokers, 
buyers and retail outlets in 1955, they will continue to 
bring attention and respect to the products of the 
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All Phases of Operation 
Discussed at Northwest 
Meeting 


Evaluate Quality in Giant Cutting Bee—Discuss Sales, New 
Developments in Raw Products and Plant Operation. 


Approximately 800 persons turned out 
for the 41st annual Convention of the 
Northwest Canners Association, held at 
the Olympic Hotel, Seattle, Washington, 
January 12 and 13, With the annual 
sample cutting as the featured attraction, 
conferences were also held to consider 
new developments in raw products, plant 
operations, sales, dietetic foods and busi- 
ness in general. 


OFFICERS AND DIRECTORS—Leon 
C. Jones of J. R. Simplot Company, Cald- 
well, Idaho, was named President of the 
Association to succeed Vernon Whitney 
of the Walla Walla Canning Company, 
Walla Walla, Washington, Norman W. 
Merrill, Blue Lake Packers, Inc., Salem, 
Oregon, moved up to the first Vice-Presi- 
deney with Larry D. Jones of Washing- 
ton Canners, Vancouver, Washington, 
stepping into the post of Second Vice- 
President. Cecil R. Tulley of Portland, 
Oregon, continues as Executive Vice- 
President and Secretary-Treasurer. 

New members of the Board of Directors 
elected by the membership are: H. G. 
Hohwiesner, Sr., Starr Foods, Inc., Salem, 
Oregon; M. Foard Smith, San Juan 
Islands Cannery, Mt. Vernon, Washing- 
ton; B. C. Blair, Libby, MeNeill & Libby, 
Portland, Oregon; William J. Linfoot, 
Producers Cooperative .Packing Com- 
pany, Salem, Oregon; and Walter A. 
Hallauer, Wapato Packing, Inc., Wapato, 
\ .shington. 


CUTTING BEE 


i39 samples of canned fruits, berries 
! vegetables were displayed for qual- 
evaluation at one time in the Asso- 
tion’s annual cutting bee. H. O. Nel- 
of California Packing Corporation 
: chairman of the cutting committee; 
llis Finley of Eugene Fruit Growers 
sociation was Subchairman for fruits; 
K, Lawrence, Consolidated Food Proc- 
sors, Ine. Subchairman for berries; and 
rett Deck of Walla Walla Canning 
mpany Subchairman for vegetables. 
mpling, judging and reporting on the 
‘tings occupied the greater part of 
nuary 12. 
ollowing the cutting reports, over 100 
mples of experimental packs produced 
| the Experiment Stations of Oregon 
« d Washington, and the U. S. Fruit and 
‘getable Products Laboratory of 
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Prosser, Washington were displayed and 
discussed. In charge of this phase were, 
Dr. H. W. Schultz, A. P. Sidwell, Dr. R. 
F. Cain, and Dr. W. A. Frazier, of the 
Oregon Experiment Station; Dr. Edward 
Ross of the Washington Experiment Sta- 
tion and Dr. A. M. Neubert and J. E. 
Brekke of the U. S. Fruit & Vegetable 
Products Laboratory. 


SALES CONFERENCE 


At the Sales Conference on the after- 
noon of the 12th, Don White of Don 
White, Ine., who is handling the mer- 
chandising end of the National Canners 
Association Consumer and Trade Rela- 
tions Program, forecast big new sales 
and profit opportunities as a result of 
improved retail merchandising work by 
individual canners. 


Mr. White said that self-service retail- 
ers, just as the processor, are in need of 
more merchandising facts and improved 
merchandising ideas as, competition in 
the self-service grocery continues to in- 
crease. Studies conducted by NCA dur- 
ing the past year, he said, reveal that, 
“More and more self-service retailers are 
realizing that ‘gross profit margin’ can 
be a dangerous yardstick for buying and 


_ promotion plans, when separated from 


facts about dollar volume, turnover and 
handling costs. By the same token, more 
retailers are becoming convinced of the 
good retail net profits in canned foods 
as a result of canned foods fast turn- 
over, low handling costs and big dollar 
volume”. 


The merchandising expert emphasized 
the fact that today’s sales and profit 
opportunities in better merchandising are 
open to canners of all sizes and kinds. 
He urged that individual canners set up 
their own merchandising plans in addi- 
tion to tying in with the industry-wide 
programs of the National Canners Asso- 
ciation, the American Can Company, 
Continental Can Company, Can Manu- 
facturers Institute and commodity or 
sectional groups. 


New developments in vegetable crop 
research, in plant breeding, fertilization, 
control of insects and diseases, weed con- 
trol, and the problem of break-down in 
cannery pears in 1954 were discussed at 
the Raw Products Conference. 
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At the Canning Problems Conference 
the American Can Company presented a 
movie, “The Canned Meat Story”. The 
U.S.D.A. Program of Grade Standards 
Improvement was discussed by F. L. 
Southerland of A.M.S. and Wayne E. 
Mayhew outlined the importance of raw 
product utilization in cost control. 


At a joint meeting of the raw products 
and canning technology departments, 
Lowry Wyatt, Assistant to the Vice- 
President of Production and Research, 
Gerber Products Company,’ delivered a 
paper on, “Management’s Responsibility 
for Sound Employee Relations.” 


GENERAL SESSION 


At the General Session on the after- 
noon of the 13th, winding up the formal 
program, NCA President Ed Willkie, 
stressing the fact that the consumer is 
boss, and that her likes and dislikes must 
constitute the guide for all processing 
operations, stated that this consumer 
consciousness, so much a characteristic 
of the industry, has been recognized 
officially by the Food and Drug Admin- 
istration. 


“The past commissioner of Food and 
Drug, C. W. Crawford, told a congres- 
sional committee that the canning indus- 
try’s boast of doing a better job than the 
housewife ‘is justified with but few ex- 
ceptions’ ”’. “The current F.D.A. Commis- 
sioner, George P. Larrick,” Mr. Willkie 
said, “stated publically recently that our 
industry ‘provides an outstanding ex- 
ample of self-regulation at its best’ ”. 
Mr. Larrick called attention to the fact 
that the National Canners Association 
earlier established research laboratories 
to provide technical knowledge necessary 
to solve the problems of sanitary produc- 
tion of canned foods. 


Dr. Brock Chisholm, former Director 
General of the World Health Organiza- 
tion, United Nations, now a resident of 
Victoria, B. C., spoke on, “Learning to 
live in a new kind of world”. 


“The human race will be wiped out, 
and soon—unless it learns to live at 
peace with itself. With the new weapons 
of destruction it is perfectly possible 
there may not be any human race after 
this generation, or before the end of this 
generation. Man can no longer afford to 
fight man as he has done through his 
whole history,” Dr. Chisholm said. 


“Many eminent scientists — cautious 
men—believe enough radium emanation 
has already been released to have serious 
effect on the human race,” he said. 

“With knowledge already available to 
many countries, biological warfare could 
destroy the entire population of the 
world,” he continued. 


He urged support of the United Na- 
tions as a method of blocking. wars. If 
the United Nations is to be effective, na- 
tions must participate in it for broader 
reasons than self promotion, he con- 
cluded. 
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Tri-State and New York 
Fieldmen’s Schools 


TRI-STATE PROGRAM 


The Annual Canners and Freezers 
Fieldmens School, sponsored by the Uni- 
versity of Maryland, with the coopera- 
tion of the Tri-State Packers Associa- 
tion, the University of Delaware, and 
Rutgers University, will be held at che 
University of Maryland Monday and 
Tuesday, January 31 and February 1. In 
all, 9 separate sessions will be heid. 
There’ll be a general session on Monday 
morning at 10:00 A.M. and on ‘Tuesday 
morning at 9:30 A.M. On Monday aicer- 
noon starting at 1:30 P.M. there'll be 
separate sessions on tomatoes, aspara- 
gus, sweet corn and miscellaneous crops. 
On Tuesday afternoon separate sessions 
beginning at 1:30 P.M. will be heid ior 
snap beans, sweet potatoes, peas, and 
lima beans. There’ll be a dinner at 6:50 
P.M. Monday evening. 


At the opening general session on 
Monday morning, chairmaned by Vr. 1. 
C. Haut, Maryland’s Burkhart will report 
on Results with the University of Mary- 
land vegetable loader; NCA’s Stier wil 
discuss the stock position and outlook 
for canned vegetables; a panel discussion 
will consider practical observations on 
root knot nematode control; Protessor 
Tedrow of Rutgers will describe how 
best to select soils for vegetabie crops 
and Maryland’s Reynolds will report the 
results of research on irrigation of veg- 
etable crops. Delaware’s McDaniel will 
discuss the decrease in tomato acreage 
in the tri-state area and its intluence on 
the canning industry. 


At the general session on Tuesday 
morning, chairmaned by Dr. E. P. Wallis, 
there’ll be a panel discussion on Prob- 
lems in grading raw stock and finished 
product. This will include the correlation 
between grades of raw stock and canned 
tomatoes; grade standards and inspec- 
tion; an approach to farmers about 
grading and _ securing personnel for 
shipping point inspection. Representa- 
tives from U.S.D.A. will discuss recent 
advances in weed control; the future of 
antibiotics in disease control; biology and 
control of Drosophila; organic insecti- 
cide residues in the soil. Professor Mac- 
linn of Rutgers will report on the influ- 
ence of pesticides, fertilizers, and other 
agents on the flavor of fresh, canned and 
frozen foods. 


TOMATO SESSION — Ten separate 
professors will go to the platform at the 
tomato session, discussing such import- 
ant subjects as” the relationship of va- 


riety, spacing, fertility, and disease con- 
trol upon tomato yield and quality; pre- 
dieting tomato yields; suitability of to- 
mato varieties for processing; results of 
research on irrigation, fusarium wilt, 
weed control, ete. Professor Brasher, 
Delaware, will tell of a new tomato va- 
riety, ““Wiltmaster”’. 


ASFARAGUS SESSION — Instructors 
at the Asparagus session will discuss 
such important subjects as higher yield; 
the effects of heat and drought; the 
effects of weed control; the development 
of objective methocs for determining the 
quality of asparagus, ete. 


SWEET CORN SESSION—At least a 
dezcn prefessors will take the stand at 
the sweet corn session. Topics of interest 
include, Nitrogen fertilization, hybrid 
performance, variety, quality, irrigation, 
weed control, fleabeetle and Stewart’s 
discase and earworm control, and new 
cevelopments in the use of the trimetric 
system for canned and frozen quality. 


NISCELLANEOUS CROPS SESSION 
—Here will be discussed weed and insect 
control in broccoli, weed control in spin- 
«ch and kale, foliar nutrition sprays on 
carrots, spacing and time of planting 
stuaies with the Boston Marrow squash, 
fertility and irrigation experiments with 
peppers. 


SNAP BEAN SESSION—At the snap 
bean session on Tuesday afternoon 
there’ll be a cutting bee with discussion 
of yield and quality performance of dif- 
ferent varieties. There’ll be a discussion 
of spacing, irrigation, and fertilizer re- 
lationships, and a report on the effect of 
various pesticides on the flavor of snap 
beans. Session will wind up with a movie 
and discussion on the snap bean har- 
vester. 


SWEET POTATO SESSION—Discus- 
sion of varieties and factors affecting 
quality, development of standards for 
buying sweet potatoes for processing 
and a report on Enzymatic discoloration. 
Here also, there’ll be a cutting bee. 


PEA AND LIMA BEAN SESSION— 
For peas, fertilizer levels and grade 
studies. For lima beans, reports on com- 
mercial practices resulting in the largest 
lima bean yields in 1954; factors affect- 
ing pod set, control of corn earworm on 
limas, an approach to forecasting the 
occurance of downy mildew, observations 
on weed control and grade studies. 
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NEW YORK CONFERENCE 


Thirtieth Annual Raw Products Con- 
ference, sponsored by the Extension 
Service of the New York State College 
of Agriculture and the Experiment Sta- 
tions at Geneva and Ithaca, in coopera- 
iion with the New York State Canners 
and Freezers Association, will be held at 
Jordan Hall, Geneva, Tuesday and 
Wednesday, February 8 and 9. 


Getting underway at 9:30 a.m. Tuesday 
morning, the conference opens with a 
discussion on the economic outlook for 
processing crops in 1955. There’ll be a 
panel discussion on insect control recom- 
mendations, including a discussion of 
residue tolerances. This will be followed 
by another panel on new developments 
in pesticide applicators. At 1:30 in the 
afternoon there’ll be a discussion on 
weather forecasting; a panel on irriga- 
tion; pesticide tolerances and the Food 
and Drug. Contracting, harvesting and 
grower services is the next topic and 
bean samples of some of the new varie- 
ties will be shown and discussed. Sam- 
ples of canned carrots, canned from ear- 
rots stored in varying conditions, will be 
on display at this time. 


On Wednesday morning, the school will 
epen with a discussion on Stewart’s Wilt, 
foilowed by a progress report on pea 
breeding; an estimate of the relative 
vai:ue of U. S. No. 1 and U. S. No. 2 
tomatoes based on quality and yield of 
tomato juice. There’ll be a discussion on 
new tomato varieties and finally the 
Stake of the Extension Service in the 
Future of the Processing Industry of 
New York State, with special emphasis 
on research and education will be dis- 
cussed. 


FRUIT SESSION 


Also, on Wednesday morning there’ll 
be a special session on fruits. At this 
session students will hear of Recent De- 
velopments in Control of Fire Blight in 
Pears and Apples; Cultural Problems in 
Strawberries and Raspberries; How Ma- 
turity of Concord Grapes is Affected by 
Vineyard Management; Effect of Har- 
vesting Conditions on the Development 
of Seald in Sour Cherries; Recent Devel 
opments in Strawberry Disease Control; 
Pilot Plant Tests on the Quality of New 
Varieties of Processing Apples. 


Beginning at 1.30 on Wednesday after- 
noon the professors will describe the eco- 
nomics of growing processing crops—- 
Observations on the development of new 
equipment; changes in yield, grades, and 
gross value of beets at successive stages 
of maturity; progress of kraut cabbage 
breeding; chemical weed control. 


Such well known names as Sayre, Tap- 
ley, Vittum, Hand, Barton, King, Bar.- 
ard, Macklem, and many others appexr 
on the list of instructors. 
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PROMOTION 


U.S.D.A. BULLETIN WILL STRESS 
QUANTITY SALES OF 
CORN AND BEANS 


Last week “The Canning Trade”, re- 
laying a message from the Wisconsin 
Canners Association, advised that canned 
corn and beans would be added to the 
U.S.D.A. Plentiful List for February. It 
was also reported that the U.S.D.A. 
write-up covering these two items will 
designate them for extra attention, via 
press, radio and television during the 
period January 31-February 6. 


The Wisconsin letter of January 13 
states, “Instead of urging special promo- 
tional effort for the period January 31- 
February 6 originally indicated, 
U.S.D.A. has designated the period 
March 17-26 for carrying out extra pro- 
motion of canned corn and green beans. 
This period starting with a Thursday 
und covering two weekends, co-incides 
with the dates for National Canned Corn 
Week and will allow a little more time 
for preparation.” 


The February list which is out now 
advises that the extra emphasis will be 


for the period January 31-February 6, — serve sales nationwide will be revealed panies and other suppliers. a 

ince U.S.D.A. did not decide to change for the first time at the forthcoming Publicity will emphasize the economy ‘ 

ihe emphasis to the Mareh period until N.P.A. convention Saturday, February and nutritive value of canned salmon. 

after the list was published. The list it- 19th at the Morrison Hotel, Chicago. Recipe articles emphasizing these quali- 

self calls attention to the generous sup- Based on a thorough study of industry ties have been prepared. Brokers 

ply and outstanding quality of the 1954 needs, the program according to an throughout the Nation have been ap- : 

pack. It suggests that the retailer use N.P.A. announcement, will be one which pointed to carry through the publicity in 7 

he slogan, “stock up now at this bargain every preserver can support with en- their areas. Quantity of attractive store a 

hice,” suggesting: further that displays, | thusiasm and the expeciation of sharing merchandising material has been pre- 
‘ers, over the wire hangers, banners, — in fair measure the overall business in- pared for the retail trade. E. B. MeGov- 5 
dow signs, ete. can be used to good crease which such promotion will bring ern of McGovern and McGovern is Chair- 7 


‘-antage and that “Heavier advertising 
ht pay too.” 


‘he U.S.D.A. Bulletin which will be 
ied later and which will suggest extra 
hasis for the March 17-26 period, 
tress quantity sales with the slogan 
iper—Buy the Case”. It will sug- 
special displays and other merchan- 
» techniques to encourage quantity 
and a section of the bulletin will 
a message to restaurants, hotels, 
cars, airlines, industrial feeding 
lishments, ete. Also, a special leaflet 
ng prepared to push sales of canned 
/ and canned green beans to schools 
school lunch programs and to insti- 
‘ons for their feeding operations. 


'.S.D.A. expects to distribute about 
00 copies of these bulletins to all 
‘ments of the food trade, and to press, 
‘io and television editors. 


A new line of beets, beans and apple- 
sauce, called Grandma Burns, has been 
introduced by the Alton Canning Com- 
pany, Alton, N. Y., in glass containers 
with vacuum seals. The line includes 
pound jars of small whole beets, diced 
and sliced beets, and wax beans, and a 
15-ounce container of applesauce. Prod- 
ucts are distributed east of the Missis- 
sippi River through brokers. Labels were 
designed by Owens-Illinois Glass Com- 
pany which supplies the glass jars. 
Closures are by White Cap Company; 
labels by Hammer Lithograph Company. 
This photograph shows only part of the 
line. 


PRESERVERS TO REVEAL 
MERCHANDISING PLANS 
AT CONVENTION 


Climaxing months of careful study 
and preparation, plans for a hard-hitting 
merchandising campaign to boost pre- 


about, 


A.1.C. APPROVES NATIONAL 
CANNED CORN WEEK 
PROMOTION 


The directors of Associated Indepen:- 
ent Canners, meeting in Chicago on Jan- 
uary 12, unanimously approved the Na- 
tional Canned Corn Week Promotion 
March 21-26. The directors decided to 
start an active program despite the fact 
that a two month long membership and 
fund raising campaign is not completed. 
The extent of the effort behind National 
Canned Corn Week will depend on the 
support given A.I.C. by corn canners 
within the next few weeks. 


As usual, the Marketing Bureau of the 
Can Manufacturers Institute has jumped 
in with both feet and they are working 
with A.I.C. to develop a program in sup- 
port of the week with a minimum of or- 
ganization expense so that dollars con- 
tributed by canners to A.I.C. ean be 
used directly and effectively for publicity, 
point-of-sale materials and other mer- 
chandising activities. 


NATIONAL CANNED 
SALMON WEEK 


The Second National Canned Salmon 
Week, sponsored by the Conference of 


Pacific Coast Canned Salmon Brokers, is - 


scheduled for the week of February 23 
through March 1. The week, according 
to a conference announcement, will be 
supported by the entire canned salmon 
industry and allied industries, including 
railroads, steamship lines, banks, insur- 
ance firms, can companies, photog- 
raphers, box manufacturers, oil com- 


man of the campaign. 


CANNED SALMON WEEK 
COMMITTEE, left to right: 
Karl Dehn, Dehn & Co., Ine.; 
John M. Allen, Skinner & Eddy 
Corp., Ine.; B. Lou Thrailkill, 
S & T Sales Co.; Walter P. 
Shiel, Walter P. Shiel & Co.; 
E. B. McGovern, McGovern and 
McGovern, Chairman; Jay S. 
Gage, G. P. Halferty & Co., Sec- 
retary; Walter C. Meredith, Kel- 
ley-Clarke Co.; Leo White, 
Oceanic Sales Company; F. A. 
Gosse, F. A. Gosse Co. Not 
shown in the picture: Phil Car- 
michael, Pelican Sales Co., 
Treasurer; J.  E. Salmon, 
Oceanic Sales Company. 
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48th Annual Convention of the Ohio 
Canners Association will be held at the 
Carter Hotel, Cleveland, Ohio, on Mon- 
day and Tuesday, December 5 and 6, 
1955, Paul Hinkle, Association Secretary, 
has announced. It should be noted that 
the site is a new one, and the date some- 
what earlier than usual. 


Dave Lewis, Secretary, Canning Ma- 
chinery and Supplies Association, was 
name Vice President of the National As- 
sociation of Exhibit Managers at the 
annual meeting held in December. Ray 
Putnam, Society of Tool Engineers, was 
named President. Dave has been on the 
Board of Directors the past 2 years. 


The life and accomplishments of Dr. 
Harvey W. Wiley, who might well be 
termed the father of Pure Food Laws, 
will be reviewed on NBC’s T.V. Program, 
“Hallmark Hall of Fame” on Sunday, 
January 23, at 5:00 p.m. 


Carleton A. Friday, President of the 
Friday Canning Corporaticn, New Rich- 
mond, Wisconsin and Mrs. Friday, 
through the Friday Foundation have 
presented the City of New Richmond 
with a swimming pool. Complete with 
all the trimmings, the pool will be 50 
feet wide and 120 feet long with a wad- 
ing pool for children and an adequate 
bath house, locker room, and all equip- 
ment and facilities. 


The Winorr Canning Company, at its 
annual Board of Directors Meeting De- 
cember 30, 1954, elected Clarence R. 
Barnhart Chairman of the Board. Mr. 
Barnhart has been serving as President 
and General Manager of the company 
since 1943. Ill health has forced him to 
take a less active interest in the affairs 
of the company. Howard M. Orr, who has 
been serving as Vice-President and Sales 
Manager, was elected President and Gen- 
eral Manager. David G. Orr was elected 
Vice-President and Sales Manager, and 
Emmett W. Barnhart, Secretary-Treas- 
urer of the company. Reappointed to key 
positions within the organization were: 
Edgar R. Clark, Manager of the Wau- 
seon Plant; Willard R. Friley, Assistant 
Manager of that plant; and Creighton G. 
Leist, Superintendent of the Circleville 
Plant. 
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J. A. GIDDINGS 


F. B. PORTEOUS 


James A. Giddings, general sales man- 
ager of the Brockway Glass Company, 
Brockway, Pennsylvania, was named 
Vice-President and General Sales Man- 
ager of that firm at the meeting of the 
Board of Directors on November 16. At 
the same time, Richard A. Jacobs, form- 
erly General Plants Manager, became 
Vice-President and General Manager, 
and Chief Engineer Leon F. Robertson, 
was named Vice-President in charge of 
Engineering and Research, At the an- 
nual stockholders meeting held in Buffalo 
on November 20, all former directors 
were re-elected, except R. L. Warren, Sr., 
who announced his retirement as Chair- 
man of the Board of Directors. He.thus 
ended 25 years of service with the Com- 
pany, having served as President as well 
as Chairman of the Board. 


/ George E., Steele, Jr., Executive 


tary of the Southeastern Fisheries Asso- 
ciation, Jacksonville, Florida, has been 
appointed Director of the N.C.A. Fishery 
Products Division, succeeding Charles R. 
Carry who resigned January 1 to become 
Executive Director of the California Fish 
Canners Association, Inc. Mr. Steele 
will assume his new duties with the 
Association on February 1. A native of 
Florida, Mr. Steele became the Executive 
Secretary of the Southeastern Fisheries 
Association in August, 1953. In his work 
with that association, he has handled 
member problems at local, state and in- 
ternational levels, which has gained him 
acquaintance with the personnel, pro- 
cedures and problems of the federal 
agencies serving the fishing industry. He 
also worked closely with other fishery 
groups and organizations on their in- 
dustrywide problems, and has been active 
in the development of a public relations 
and promotion effort for shrimp on a na- 
tional scale. 
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Francis C. Stokes, tomato seed special- 
ist of Vincenton, New Jersey, returned 
from Georgia January 8. His word is 
“Watch Georgia over the next 12 weeks. 
The Southwest counties are tragically 
dry. Most of the streams and ponds are 
empty. Nearly all crops failed totally in 
the last half of the year. A few wells 
are being drilled but they will not be 
adequate if rain fails. Watch Georgia!” 


D. E. Foote and Company of Baltimore 
will be represented at the National Can- 
ners Association Convention in Chicago, 
by Vernon Crawford, William R. Ed- 
monds, and Charles St. Clair. Headquar- 
ters will be maintained in Room 12E, 
Hotel St. Clair. 


E. W. Bliss Company of Canton, Ohio, 
co-incident with the announcement of a 
new can machinery plant at Hastings, 
Michigan, announces the appointment of 
Frederick B. Porteous, formerly Chief 
Engineer of the Hastings Division, as 
Manager of the plant. 

The new plant, designed and built to 
produce a complete line of can and con- 
tainer making machinery, is expected to 
ship its first machine soon. It will pro- 
duce the new, ultra-high speed automatic 
can machines as well as semi-automatic 
equipment. 

Mr. Porteous started his career as a 
draftsman in Bliss’ Brooklyn plant in 
1925, and went to Toledo in 1933 as a 
designer. He returned to Brooklyn in 
1945 as Chief Engineer, and after Bliss 
expanded its midwest activities, became 
Chief Engineer of the Hastings Division 
in 1948. 


YOUNG GUARD BANQUET 
A SELLOUT 


Herb Shek, Secretary of the Young 
Guard Society, has announced that the 
Banquet and Entertainment to be held 
at the Morrison Hotel, Monday evening, 
February 21, is a complete sellout. The 
affair will be held in the newly reno- 
vated banquet room of the Morrison, 
which can now accommodate 1,100 people 
or about 250 more than when last used in 
1953. 


Mr. Shek advises that he has been lit- 
erally swamped with requests for reser- 
vations, but will be able to care for only 
those received prior to the deadline of 
January 15. 
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f LADIES DAY AT THE NCA 


This year, for the first time in the his- 
tory of National Canners Association 
Conventions and Canning Machinery & 
Supplies Association Exhibits, a special 
program for ladies will highlight one 
day’s activities during the C.M.&S.A. 
{8th Annual Exhibit to be held in Chi- 
cago, February 19 to 23. “Ladies’ Day 
at the N.C.A.” will be held on Monday, 
February 21. 

All ecanners’ and freezers’ ladies in 
attendance at the N.C.A. Convention and 
C.M.&S.A. “Futurama” are invited to 
fashion show and tea in the Wedgewood 
Room at Marshall Field, famed Chicago 
Department Store, at 3:30 P.M. 

Tickets for the event, which will be 
hosted by the C.M.&S.A. may be picked 
up at the special registration desk for 
ladies in the elevator lobby on the mez- 
zanine floor of the Conrad Hilton, Ex- 
hibit headquarters. 


OREGON SHORT COURSE 


A new, continuous, year to year, plan 
of instruction for the Food Processors 
Short Course at Oregon State College 
has been announced by the Food Tech- 
nology Department. Beginning with this 
year’s sessions, February 7-12, course 
will run one week a year for 3 years. 
Advance registration for the complete 3 
year course will be required. No new stu- 
dents will be admitted to a class once 
the three year sequence is started. The 
fee will be $7.00 per person, per year. 

The new Short Course will feature 
highlights of Oregon’s regular college 
course in food technology. The first year 
will begin with fundamentals and subse- 
quent years will take up more advanced 
work. Object is to provide the opportun- 
ity for a worker who has never had an 
opportunity for formal technical train- 
ing to acquire new understanding of the 
process for which he is held responsible. 

Instruction will take place in the Food 
Technology Building of the Oregon State 
College Campus. Inquiries should be ad- 
dressed to C. J. Wilder of the Food Tech- 
nology Department, Corvallis, Oregon. 

nrollees from plants in Oregon will be 

ven first consideration. 


DOUBLE SEAM COURSE 

\ program of instruction on the dou- 
’ seam will be held in connection with 
ce Oregon Short Course, as heretofore. 
struction sponsored by the Continental 
1 Company will be held the week of 
‘uary 381 through February 4, with 
sses scheduled from 8:00 a.m. to 5:00 
. daily. The American Can Company 

scheduled its course for the week, 
vuary 11 through February 18 with 
sses at the same times. A registration 

of $1.00 per day of instruction will 
charged, 


The Krier Preserving Company of Bel- 
um and Randolph Lake, Wisconsin, 
ve appointed L. Candler Hicks and 
pany of 613 South Morgan Street, 
“ampa, Florida, to handle their “Serve- 
-Rite” and “Jolly Good Line” of 

anned vegetables. 


HE CANNING TRADE - 


New officers and Executive Committee 
of the Tampa Food Brokers Association 


are: Seated left to right, President, 
L. Candler Hicks, L. Candler Hicks & 
Co.; Vice-President, Earl W. Pyburn, Jr., 
E. W. Pyburn & Son. Standing left to 
right, Howard C. Damon, Secretary, 
Damon Sales Company, Inc.; M. J. Hul- 
sey, Harman & Hulsey, Ine.; Sidney 
Wash, Consolidated Brokerage Co.; and 
Grayson Miller, Walker Brokerage Co., 
Inc. 


IN MEMORIAM 


Alfred Dorman, 64, President of the 
Alfred Dorman Company of Statesboro, 
Georgia, and President of the United 
States Wholesale Grocers Association, 
was killed in an automobile accident on 
the afternoon of January 12. A member 
of the U. S. Wholesale Grocers Associa- 
tion since its organization, Mr. Dorman 
had served as Director and Vice Presi- 
dent, and had been a member of the 
Executive Committee for many years. 
He was instrumental in organizing and 
setting on its successful course the 
Georgia Wholesale Grocers Association, 
and was the friendly consultant of the 
organization of Secretary’s of State 
Wholesale Grocers Association. Under his 
direction, the business of Alfred Dorman 
Company rose from a small beginning to 
the point where it now operates 6 suc- 
cessful grocery houses in the State of 
Georgia. The entire industry, processor, 
broker and grocer will join this publica- 
tion in expressing sympathy to his be- 
reaved family and his associates. 


R. J. Meguiar, President of the Mid- 
West Food Packers, Inc., passed away 
Friday, January 14, while vacationing at 
Sarasota, Florida. Mr. Meguiar, one of 
the largest independent catsup packers 
in the country, had previously suffered 
from several heart attacks. 
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CHICAGO CONVENTION 
CALENDAR 


(Subject to Revision and Addition) 


All Meetings of NCA at the Conrad Hilton; 
C.M.S.A. exhibit at Conrad Hilton; N.F.B.A. at 
Palmcr House; PICKLE PACKERS at Drake; 
NAWGA, PRESERVERS at Morrison. 

Tuesday, February 15 to Friday, February 18 
NAWGA Meetings. 

Tuesday, February 15--10:00 A.M. Scientific Re- 
search Committee. 

Wednesday, February 16—10:00 A.M. N.C.A. 
Scientific Research Committee; 10:00 A.M. 
Technical Advisory Committee to N.C.A. Label- 
ing Commitiee; 3:00 P.M. Meeting and Dinner, 
N.C.A. Home Economics Committee; 3:00 P.M. 
Canning Industry Research, Inec., Conrad Hilton. 
Annual Meeting National Red Cherry Institute, 
Morrison Hotel. 

Thursday, February 17—-9:00 A.M. N.C.A. Process- 
ing Subcommittee on Foods in Metal Contain- 


ers; 10:00 A..M. N.C.A. Administrative Council ; 
12:30 P.M. N.C.A. Administrative Council 
Luncheon Meeting; 2:00 P.M. N.C.A. Conven- 


tion Committee; 3:30 P.M. N.C.A. Labeling 
Committee. 

Friday, February 18—-National Pickle Packers As- 
sociation, Winter Meeting, Drake; 9:30 A.M. 
N.C.A. Board of Directors; 12:00 M C.M.&S.A. 
Board of Directors, Blackstone; Afternoon 
National Preservers Association, Morrison; 
12:30 P.M. Luncheon, N.C.A. Board of Di- 
rectors; 2:00 P.M. N.C.A. Board of Directors ; 
4:00 P.M. Forty Niner Board of Directors, 
Blackstone; 4:45 P.M. Forty Niner Annual 
Meeting, Blackstone; 5:15 P.M. Forty Niner 
Service Award Presentation; 6:00 P.M. N.C.A. 
Statistics Committee Dinner Meeting; 7:00 P.M. 
N.C.A. Resolutions Committee. 

Saturday, February 19--(All Day) National Pre- 
servers Association, Morrison ; 9:00 A.M. N.C.A. 
Nominating Committee; 9:30 A.M. (All Day) 
National Food Brokers Association Business 
Meeting, Palmer House; 10:00 N.C.A. General 
Session; 10:00 A.M. to 5:30 P.M. C.M.&S.A. 
Exhibit; 12:30 P.M. N.C.A. Claims Committee 
Luncheon Meeting; 1:30 P.M. N.C.A. Marketing 
Session; 2:00 P.M. N.C.A. Conference on Can- 
ning Procedures and Products ; 2:00 P.M. N.C.A. 
Conference on Procurement of Raw Products: 
4:00 P.M. N.C.A. Fishery Products Committee. 

Sunday, February 20—-8:30 A.M. N.C.A. Legis- 
lative Committee Breakfast Meeting; 9:00 A.M. 
Technical Advisory Committee to N.C.A. Raw 
Products Committee; 10:30 A.M. Canning Ma- 
chinery & Supplics Association, Annual Meeting, 
Conrad Hilton; 1:00-5:30 P.M. C.M.&S.A. 
Exhibit; 1:30 P.M. N.C.A. Agricultural Man- 
agement Problems Conference; 2:¢0 P.M. N.C.A. 
Consumer and Trade Relations Committee; 2:00 
P.M. N.C.A. Fishery Products Conference; 
2:30 P.M. N.C.A. Conference on Factors In- 
fluencing the Shelf Life of Canned ‘Foods. 

Monday, February 21—9:00 A.M. N.C.A. Pro- 
curement Committee; 9:00 A.M. N.C.A. Con- 
ference on Pesticide Tolerances; 10:00 A.M. - 
5:30 P.M. C.M.&S.A. Exhibit; 1:30 P.M. Na- 
tional Kraut Packers Association, Conrad 
Hilton; 2:00 P.M. Joint N.C.A.-C.M.&S.A. 
Technical Conference; 2:00 P.M. The Tomato 
Council, Inec., Board of Directors, Conrad 
Hilton; 3:30 P.M. Business Meeting, The 
Tomato Council, Ine., Conrad Hilton 

Tuesday, February 22— 10.00 A.M.-5:30 P.M. 
C.M.&S.A. Exhibit; 12:15 P.M. National Meat 
Canners Association, Blackstone. 

Wednesday, February 23—9:30 A.M. N.C.A. 
Processing Committee on Foods in Metal Con- 
tainers; 10:00 A.M.-3:30 P.M. C.M.&S.A. 


Exhibit. 
SOCIAL EVENTS 


Friday, February 18—6:00 P.M. Forty Niner Re- 
ception, Blackstone; 7:30 P.M. C.M.&S.A. Past 
Presidents Dinner, Conrad Hilton. 

Saturday, February 19— 6:00 P.M. Old Guard 
Dinner, Blackstone; 7:00 P.M. N.C.A. Fishery 
Products Committee Dinner; 8:00 P.M. N.C.A, 
Research Laboratory Smoker. 

Sunday, February 20—6:00 P.M. State Secre- 
taries Reception and Dinner, Conrad Hilton: 
6:30 P.M. Dinner, N.C.A. Raw Products Com- 
mittee and Technical Advisory Committee. 

Monday, February 21—-7:00 P.M. Young Guard 
Society Banquet, Morrison. 

Tuesday, February 22—7:30 P.M. C.M.&S.A. Din- 
ner Dance, Sheraton. 
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At your right is a reproduction of the ad featuring 


the mouth-watering Pennsylvania Dutch Dinner. \Ws : 
the opening ad in Canco’s spectacular 1955 consumer : 4 
advertising campaign .. . a campaign that promises | 
to be even more strikingly effective this year than it- ; 
was in 1954! 


Pennsylvania Dutch Dinner will appear in full color 


on two pages in the February 14th issue of Life, and 


ad 
like this days, Preparing 


You can don 


the February McCall's and Good Housekeeping. That 
means a potential audience of 47.700.000 will have keystone flowing the 
Ompeny nsmade by American 


Take Sa 
Muerbrat 
Fecipe calls MEN. instance The 


their appetites whetted by tempting recipes that call 


for a variety of canned foods. ra iy 
Marin, ‘ipy 

i i 5 days! No m vinegar and 

This is an opportunity for you! See that your With the came hen 
Marvelous, spicy of 


brands are highlighted—priced attractively and dis- 
played prominently in your retail outlets. 

With Pennsylvania Dutch Dinner, we continue in 
°55 what we started in “54... to create a buving urge 
and help build the prestige of a// canned foods and 
beverages. This means, again this year, profits for you 
... Uf you cash in on ut! 


A dish this 


demands, 
lites, 


them wo) hed up — he. 
Full details of our 1955 plans will be announced at To 
the N.C.A. convention in Chicago. Be sure to visit ine JUICE | 
pt. 


Juice, chitteg. 2H o, 1 
hOrse-radigh | 


Canco’s booth in the Grand Ballroom at the Conrad 
nd dash Of sate, 


' 
Hilton Hotel! = | 
SCIEN Sty hadn't ds, 
Now 
—the 
| 


tow 


SHAKER CORN 


Spread 2 
Prained, in 08 


hot 


cany 
VEN (450% 


rearing, 
Pepper lightly % teaspoon Save. salt 
om) and 


louse: 
USCWIVES Used to di 


for you to open winter they 
cap GREEN BEANs 
-"ine, salt, pe b) green beans with a 
Sheed into rings. relish it comes 
ly @ Canc 

it comes 
FREE! 
Mats or photographs for newspaper advertising ... 


To help YOU get YOUR brand featured in food retailers’ newspaper 
ads, Canco has mats for the main illustration of this Pennsylvanit 
Dutch Dinner ad (2 col. 65 screen) for any tie-in program you may 
work out with your retailers. A mat or photograph will be sent 
FREE direct to any retailer planning such a promotion. Requests 
should be addressed to: American Can Company, Sales Promotion 


Division. 100 Park Avenue, New York 17, New York. 


Go first to the people who are first! 
New York, Chicago, 


@ AMERICAN CAN COMPANY cant 
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Here's “Dutch” treay Jour 
} 
can condensed beef bouitton (urdiluteay 
4 Bingersnap cookie, (ach about 2 inches in 
diameter), crumbled 
% cup eedless raisins 
2 tablespoons brown Sugar 
Combine all (MBredients Meat, in trying 
Pan. Simmer Minutes. oF unt) thickeneg Mrring “eee 
often. Cut each Meat lout into ee 
1M Sauce, turning Simmer ¢ Minute, 
OF UNKIT meat js thoroughly heats 
a 
a 
j anada 
lamilton, Cana 
Fra NCISCO: Ha 
San 


Today's canneg egetables Often have More 
than fresh-shipneg because 
me, Processed so Promptly. 


For 
named afier fa 
with Canney fruit 
Of the Peaches, 


an Muscious ire 
mus Pemsv hans bree: 
And jusy the Perfect cups 


+ You MAY Use can “eights thar 
here PES Were de. 
of, American 4 
Dutch (reat 


ipes serve 
Vary slightly from 
in Test Kitchens 

Try this hearty, theifiy ~ 
Pennsylvania Dutch Dinner 

Love 
SWeer BR ATEN 
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COFFEE 
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Bean Pack Sets Quality, 
Quantity Record 


The 1954 pack of canned green beans, 
released Friday, January 14, by the Na- 
tional Canners Association, confirms re- 
ports of a record production of both 
canned green and wax beans. The pack 
of wax beans, however, was only 6 per- 
cent greater than last years record, while 
the pack of green beans was 23 percent 
greater. The 1953 pack of green beans, 
though exceeded volume wise (basis No. 
2’s) in 1942 and 1943 by a slight margin, 
marked the greatest number of actual 
cases prior to the 1954 pack. 


The wax bean pack was_ reduced 
slightly in the Northeast compared with 
last year. There was an increase of about 
25 percent in the Midwest. The whole 
pack of wax beans was reduced about 40 
percent and the French style pack about 
55 percent, to an insignificant number of 
cases. There were no other changes of 
significance. 


It is most significant quality wise that 
the green bean pack, 23 percent greater 
than the 1953 pack, saw an increase of 
37 percent in the pack of whole beans 
and an increase of 44 percent in fancy 
cut beans. The pack of French style was 
decreased approximately 6 percent, while 
extra standard cut was increased by 8 
percent, and standard cut only 11 percent 
over last year. 


By area the West increased its pack of 
green beans 53 percent, the Northeast 37 
percent, the Midwest 30 percent, while 
the increase in the South was only 4 per- 
cent, and the Mid-Atlantic actually 
packed 8 percent less than last year. 


CAN SIZES—Not tabulated in the ac- 
companying tables is the pack by can 
sizes. No significant trend was indicated 
here. The 1954 green bean pack by can 
sizes was as follows: No. 303, 17,114,442 
cases; No. 10, 5,187,672; 8 oz., 1,762,497; 
2%, 649,513; 2’s, 227,379; picnics, 178,976 
and miscellaneous, 110,206. Wax beans 
No. 303, 2,522,733; 10’s 505,713; 8 oz., 
445,537; picnics, 43,301; and miscellan- 
eous, 26,358. 
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PACKS OF GREEN AND WAX BEANS 


Compiled by N.C.A. Division of Statistics 


1953 Pack 1954 Pack 
Green Wax Green . Wax 
Actual Cases Actual Cases 

Maine, Vermont & Massachusetts........ 179,787 489, 1,805, 226,467 360,975 
Maryland & Delaware ..............ccceeeee 8,895,916 107,990 3,250,465 61,687 
170,390 245,758 678,558 235,915 
© soe 1,713,329 793.190 2,196,703 939,943 
pies (a) (a) (a) (a) 
Arkansas, Missouri & Oklahoma............ 1,108,441 20,976 1,191,442 (a)* 
Utah & Idaho .. 262,755 (a) 336,291 (a) 
Washington 580,128 918,374 na 
Oregon 3,542,183 5,149,812 
California _.......... 929,168 (a) S296 848 
1,629,975 29,280 1,713,943 50,790 
U. S. TOTAL... 20,548,517 3,348,299 25,230,685 3,542,642 


(a) Included in ‘‘Other States’’. 

* Very small amount included under green beans. 

In terms of actual cases the 1954 pack of beans totaled 28,778,327 cases. The 1954 pack on 
the basis of 24/2’s is 23,883,087 eases of green beans and 3,186,418 cases of wax beans making a 
total of 27,069,455 cases. This compares with 19,591,708 — 3,019,065 22,610,773 cases respec- 
tively in 1953. 

Many canners in Eastern and Southern States packed green beans into late December. 


1954 PACK OF GREEN BEANS BY STYLE, QUALITY & AREA 


(Actual Cases) 


Northeast Mid-Atlantic Midwest West South* Tora. 
327,970 59,802 661,648 662, 45$ 742,824 3 454,703 
French Style . 172,047 1,582,352 216,204 2 90,793 2,643,89 2 
CUE 1,978,121 454,305 1,465,494 1,114,151 8,734,461 
Extra Std. Cut...... 666,611 1,104,273 598,020 1,6 1,466,225 5,385 9,445 
250,150 927,140 326,424 1,544,441 1,994,029 9,042,184 
TOTAL .............3,394,899 4,127,872 3,262,790 9,037,102 5,408,022 25,230,685 


*Included in the Southern States are Alabama, Florida, Georgia, Kentucky, Louisiana, 
Mississippi, North Carolina, South Carolina, Tennessee, Texas, Arkansas and Oklahoma. 


GREEN BEAN PACKS BY STYLE AND QUALITY 
(Actual Cases) 


1948 1949 1950 1951 1952 1953 1954 — 

1,284,888 1,750,914 2,099,798 1,862,858 1,591,176 2,173,157 3,454,708 
French Style . «» 1,442,188 1,787,852 1,820,256 2,174,699 1,991,776 2,810,749 2,643,892 
Fancy Cut ..... 2,901,612 4,295,619 5,229,042 5,222,440 4,364,024 6,059,858 8,734,461 
Extra Std. Cut. 3,584,574 4,761,122 5,104,662 4,479,251 3,706,884 4,953,185 5,355,445 
Std. Cut ...... . 2,584,286 4,337,731 3,982,060 3,581,728 2,738,522 4,552,118 5,042,184 
Total ...ccccccororsscceees - 11,746,993 16,883,238 18,235,818 17,320,976 14,392,382 20,548,517 25,230,685 


1954 PACK OF WAX BEANS BY STYLE, QUALITY & AREA 
(Actual Cases) 


Northeast Mid-Atlantic Midwest West South* TOTAL 

92,451 22,697 119,029 11,441 — 245,618 
French Style ......... 11,455 11,487 23,838 
Fancy Cut ....... woe 1,144,192 168,085 834,631 154,343 _ 2,296,201 
Extra Std. a 266,768 76,661 269,487 71,615 684,531 
Std. Cut ...... 16,268 36,313 128,599 56,274 292,454 
TOTAL 1,591,134 299,602 1,346,746 305,160 - 3,542,642 


* Very Small Amount Included in Green Beans Under South 


WAX BEAN PACK BY QUALITY & STYLE 
a Cases) 


1948 1950 1951 1952 1953 1954 
Whole 137,323 116.173 104,820 94,969 154,691 158,859 245,618 
French Style................ 7,039 5.557 16,378 7,051 13,641 10,983 23,838 
Fancy Cut.... «1,892,619 1,877,150 1,134,980 1,619,734 1,537,060 2,150,290 2,296,201 
Ex. Std. Cut. 631,637 684,364 498,930 647,067 826,734 779,494 684,581 
Std. Cut....... - 217,576 236,373 222,429 177,177 285,155 248,673 292,454 
2,386,212 2,419,617 1,977,537 2,545,998 2,817,281 .3,348,299 3,542,642 
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MARKET NEWS 


TOMATO PULP PACK—The 1954 
.omato pulp pack, according to NCA, 
-otaled 2,498,801 actual cases compared 
with 2,828,918 cases in 1953. California 
produeed the bulk of the pack, 1,273,715 
cases, Indiana 348,639 cases, New Jersey 
opd Pennsylvania 313,916 cases. Balance 
» other states. By can size, the bulk of 
ihe pack was in 10’s, 1,312,363 cases, 
picnies, 459,111 cases and 214’s, 433,750 
cases. 

RSP CHERRY STOCKS—January 1 
stocks of RSP cherries, according to 
NCA, totaled 1,438,191 cases compared 
with 1,547,162 cases. Shipments July 1 to 
January 1 this year, 1,814,861 cases; last 
year, 2,414,506 cases. 


TOMATO JUICE REVISION—NCA on 

January 19 issued a revision on the 
tomato juice pack (January 17, “Canning 
Trade” page 15). Add 168,000 cases to 
the pack in 2’s and to the total, thus 
changing the figure 3,226,320 to 3,394,320 
and the total pack in actual cases from 
23,258,942 to 23,426,942. Pack bases 2’s 
should be changed from 26,894,000 to 
27,062,000 cases. 


NEW YORK MARKET 


Active Week-To-Week Demand In Prospect 
— Tri-State Tomato Holdings Dwindling 
Steadily—Not Interested In Beans—Peas In 
Demand—Corn Also Getting Attention— 
Kraut Irregular—Promotion Arouses Interest 
In Salmon—Demand For Sardines At Higher 
Level Not Active—Shrimp Stiffens—Citrus 
Lags—Fruit Shipment Volume Sustained. 


By “New York Stater” 


New York, N. Y., Jan. 20, 1955 


THE SITUATION—Fortified by year- 
end inventory figures, canned foods dis- 
butors have come back into the market 

‘air volume in an effort to get their 

lings in balance for the remainder of 
current marketing season. Canned 
ato replacements are being sought 
interest in other vegetables is de- 
ve oping as well, particularly in the top 
‘es, which are generally short. Bulk 
he pre-Lenten rush in canned fish 
sition seems to have passed, but the 
is still interested in fruits for coast 
ent, where wanted grades and sizes 
till be had. 


‘) OUTLOOK—With retail move- 
of processed foods holding up well, 
inued active week-to-week demand 
rospect, and the price situation on 
er-all basis might best be described 
ady to firming, with isolated excep- 
. Many distributors are planning to 
in the canner sessions in Chicago 
* month in an effort to get in on what- 
“cleanup” offerings may develop at 
time. 


/MATOES—A firming market is re- 
‘ed from the tri-states, with canner 
‘ings dwindling steadily and a clean- 
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up in prospect before the new pack will 
be ready for shipment. Currently, stand- 
ards are being held at 95 cents for Is, 
$1.25 for 303s, $2.05-$2.10 for 2%s and 
$7.25-$7.50 for 10s, with the latter par- 
ticularly in short supply. Limited offer- 
ings of extra standard 303s are reported 
at $1.40-$1.45, with 10s firm at $8.00. 
Buyers who are having difficulty obtain- 
ing 10s are beginning to look to Florida 
where new pack standard 10s have been 
quoted out as low as $6.75. On table sizes, 
Florida canners hold standard 303s at 
$1.25 and 2s at $1.35. The midwest does 
not offer any relief. In addition to the 
tight supply position in that area and 
higher freight rates, canner prices are 
generally above those ruling in the East. 
Currently, standard 1s are being quoted 
out of midwest canneries at $1.05-$1.10, 
with 303s at $1.35, 2%4s at $2.20-$2.25, 
and 10s at $8.00. 


BEANS—tThe trade is not in the mar- 
ket for green or wax beans to any extent, 
and there is a general tendency to make 
purchases only for immediate needs and 
to “follow the market” pricewise. 


OTHER VEGETABLES—Fancy small 
sieve peas continue in demand, and there 
is a continuing call for standards and 
extra standards, with the market in 
steady position ... Fancy corn, 303s, are 
also coming in for a little attention, with 
canners firm in their price views .. . 
Attesting the growing interest in smaller- 
size containers, a major national canner 
this week announced offerings of spinach 
and beets in buffet tins, with the former 
listing at $1 per dozen and beets held at 
$1.37% for tiny whole, $1.27% for 
blended whole, and 90 cents for slices, 
f.o.b. New Jersey cannery ... Kraut 
prices continue to show a little irregu- 
larity. New York State canners are quot- 
ing 308s as low as 87% cents, with 2s at 
95 cents, 2%s at $1.15, and 10s at $3.85, 
all f.o.b. canneries. Midwest canners are 
offering on about the same basis. 


SALMON—Announcement that the na- 
tional canned salmon promotion would 
be repeated again this year has stirred a 
little interest in distributor circles. The 
supply situation, however, remains tight. 
Current offerings, subject to prior sale 
and confirmation, find tall Alaska reds at 
$28 per case, tall Puget Sound sockeyes 
at the same level for fancy, tall Alaska 
kings at $24 and tall chums at $16, all 
f.o.b. Seattle. In halves, Puget Sound 
fancy sockeye is quoted at $16.50 per 
case, with Alaska kings ranging $15- 
$15.50, Alaska fancy sockeye at $16.50 
and Alaska reds at $16. Chum halves are 
held at $9.50. 


SARDINES—Maine canners have fi- 
nally worked the market up to a $7.00 
basis for quarter keyless oils, after hav- 
ing booked a substantial volume of busi- 
ness at the $6.50 basis. Demand at the 
higher level is not active, and it is ex- 
pected that distributors will work out 
their current $6.50 holdings before ven- 
turing back into the market again. There 


has been a fair amount of stocking in re- 
cent weeks in anticipation of a good 
Lenten demand. 


SHRIMP—Reports from the Gulf note 
a stiffening in the market for shrimp, due 
to restricted fishing operations and a con- 
sequent curtailed supply to canneries. 
For prompt shipment, uninspected is 
quoted at $2.80 for small, $3.00 for me- 
dium, $3.35 for large, and $3.60 for 
jumbos, all in 5 oz. tins, f.o,b. cannery. 
On inspected packs, small list at $3.00, 
medium at $3.15, large at $3.50, and 
jumbos at $4.00. 


CITRUS — Buyers are looking for 
grapefruit juice, with canner operations 
reported limited. In the remainder of the 
juice market, however, new business has 
been lagging, influenced largely by the 
latest United State Department of Agri- 
culture crop forecast predicting a 
91,000,000 box orange harvest this year. 
Citrus interests have taken exception to 
this estimate, but canned citrus buyers 
nevertheless are hesitant, and in some 
cases expect to see prices “traded down”. 
Thus far, however, canners have not 
made any further price adjustments. 


OTHER FRUITS—Reports from Cali- 
fornia note a well-sustained volume of 
shipments against contract, and open- 
market fruit offerings are on the short 
side. Buyers are looking for additional 
supplies of peaches, and hope to shake 
loose some unsold holdings during the 
canner convention in Chicago next month. 


CHICAGO MARKET 


Market Settled Down To Routine Replace- 
ment — Citrus Eases Slightly — More And 
More Pea Items Getting Short—Selling Pres- 
sure In Beans—Corn Selling Better, Increase 
In Fancy 10’s—Tomatoes Remain Firm, Cat- 
sup And Juice Hard To Find—Fruits Steady. 


By “Midwest” 


Chicago, Ill., Jan. 20, 1955 


THE SITUATION—There was little 
life to the market this week and activity 
in this area seems confined mostly to fill 
in buying. The usual replacement buying 
after inventories to correct stock posi- 
tions has come and gone and distributors 
here are again content to buy as needs 
dictate despite the fact that several major 
items are obviously going to come up 
short before another pack rolls around 
and somebody is going to be left without 
in these cases. There is so great an em- 
phasis on turn over and controlled inven- 
tories that most buyers either prefer or 
are under orders to keep such facts fore- 
most and the prospects of certain short- 
ages is of secondary importance. As a 
result, much of the volume business here 
is done on a set aside basis where the 
buyer can depend on certain sources of 
supply to take care of his requirements 
from one season to the next regardless of 
conditions. It’s just a different way of 
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MARKET NEWS 


doing business than was the case twenty 
years ago and whether it is desirable or 
not doesn’t seem to make much difference 
to the buyer. 

There were few price changes this week 
although green beans slid off again to 
slightly lower levels than had been the 
ease before. Pressure to sell is having 
it’s effect on the prices quoted from all 
areas and distributors are even finding 
more Blue Lake beans offered than at any 
time since the new pack. Southern can- 
ners have been shading prices on blended 
and orange juice due to sales which 
haven’t been all they would like. Some 
of the Jarger corn canners have an- 
nounced higher prices on No. 10 fancy 
corn effective Feb. 1st in an effort to get 
prices moving in the right direction. How 
well they will fare remains to be seen. 
Otherwise markets are generally un- 
changed. 


CITRUS—Chicago buyers found they 
could buy orange and blended juices for 
somewhat less money this week as Flor- 
ida canners showed a willingness to con- 
firm 46 oz. oranve at $215 for sugar 
adced and $2.20 for unsweetened while 
blended juice could be purchased at 
$1.9716. Grarefruit juice continued firm 
at a low of $1.85 for natural or sugar 
added. Prices on the frozen concentrated 
orenge product also took a substantia! 
drop to where 6 oz. tins were offered at 
$1.00 but this price was not expected to 
last. 


PEAS—Here is one item where certain 
can sizes and grades are most certainlv 
going to be short but buvers here are still 
uneoncerned and. no doubt. will continue 
so until it is too late. Standard 4 Alaskas 
in tens are extremely difficult to locate if 
at all and only a few standard threes are 
still offered at $7.00 to $7.25. Other items 
such as fancy 2 sieves are a'so growing 
short and it appears a number of items 
will be sold out before the new pack. 
Under such conditions prices are strong. 


BEANS—Buckling under the pressure 
to sell, prices on beans slipped again this 
week and fancy three sieve cuts are now 
svailable here on the basis of $1.45 for 
203s and $7.75 for tens. Extra standards 
can be bought for $1.20 and $5.75 and 
standard cuts are down to where each 
deal is a separate one. Wax beans are in 
somewhat better position and prices on 
these are also down but all at slightly 
higher levels than green. There just 
seems to be too many beans around for 
the good of the industry. 


CORN—Corn has been selling here at 
a much better rate than might be con- 
sidered normal but the large surplus has 
so far prevented any action in the way of 
higher prices although several Wisconsin 
canners announced their intentions this 
week to hold at a bottom of $8.00 for 
fancy tens come next February Ist. So 
far fancv 203s are listed at $1.20 to $1.25 
while extra standard can be had for $1.10. 
Standard 303s are firm at $1.00 and have 
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heen selling readily at this figure and 
should beeause it’s the next thing to 
stealing. It looks like the bottom has 
been reached as many canners would 
prefer to just stay off the market at any- 
thing 'ess than prevailing prices. 


TOMATOES—Too much corn and too 
inany beans notwithstanding, the price 
of tomatoes and all tomato products re- 
mains firm and from all indications 
should stay that way. If a buyer wants 
tens he will pay $8.75 or he won’t get 
them as standard tomatoes in this size 
are not available. Standards in 303s are 
still held at $1.35 with 2\%s at $2.25 or 
higher and extra standard shelf sizes 
vary according to quality and the canner 
that has them to sell. 


TOMATO PRODUCTS—It’s difficult to 
find anyone with catsup to sell in first 
hands here in the Middlewest. Extra 
standard grade, where it can be found, is 
firm at $1.60 for 14 oz. and $11.00 for tens 
while fancy is listed at $1.85 and $12.00. 
Fancy tomato juice is generally listed at 
$2.35 for 46 oz. although some quotations 
are up to $2.40 and 2s are strong at $1.20. 
Little or nothing can be found in the way 
of extra standard juice. 


NORTHWEST FRUIT — Canners in 
this area are in just about the same shape 
as their counterparts in California. They 
have ample supplies of pears to sell but 
they are holding prices at original open- 
ing lists. Fancy 2%s are selling here at 
$3.85 with tens at $13.50 while choice 
grades are listed at $3.50 and $12.65. 
Despite the troubles during the canning 
season, there is still a fair assortment of 
prune plums to sell and prices are steady 
at $7.75 for fancy tens, $7.00 for choice 
and $6.25 for standards while 2%s are 
held at $2.25, $2.10 and $1.95. Sweet 
cherry stocks appear ample but not. bur- 
censome and prices continue unchanged. 


CALIFORNIA MARKET 


Stacking Up—Spinach and Asparagus Hard 

To Find—Tomatoes And Products Moving 

Freely At Firm Prices—Fruits Generally Short 

And Firm—Promotion Moving Olives—Sar- 

dine Landings Off Sharply—Salmon Closely 
Sold. 


By “Berkeley” 
Berkeley, Calif., Jan. 20, 1955 


THE SITUATION—Now that the tak- 
ing of inventories is at an end the dis- 
tributing trade is commencing to prepare 
for the Spring pull and is stocking up 
cuite extensively. The new year got un- 
cer way with fewer price changes than 
had been expected and buyers have been 
encouraged to place rather larger orders 
than usual, in some instances. There is 
scarcely an item of California pack that 
is not firmly held, the exceptions usually 
listed by the trade being tuna fish, apple 
sauce and freestone peaches. Pears are 
in plentiful supply, but prices seem to be 
maintained quite firmly. 


THE CANNING TRADE 


SPINACH — Strictly fancy spinach 
seems difficult to locate in the hands o* 
canners, stccks being the lightest in sev- 
eral years. Some of the larger canners 
are complete'y sold up and are now book- 
ing business on new pack, subject to 
approval of opening lists. Cold weather 
prevails throughout much of the State 
and it is still uncertain when the canning 
of new crop spinach can be launched. 
Such sales as are being made are largely 
at $1.12% for fancy No. 303, $2.00 for 
No. 2, $2.50 for No. 215 and $4.60-$4.70 
for No. 10. 


ASPARAGUS — Asparagus is closely 
sold up for this time of the year and much 
shopping around seems necessary to lo- 
cate some items in the list. Where unsold 
stocks of No. 2 fancy green tipped and 
white can be located in colossal. mom- 
moth, large or mammoth-large sizes, the 
price is apt to be above the $4.00 mark. 
Some large-medium in this size container 
sold recently at $3.90. This same size in 
all-green has sold of late at $4.25. 


TOMATOES — Tomatoes and tomato 
products continue to move quite freely 
and at firm prices, in contrast to the situ- 
ation last year and the year before that. 
Most of the sales of standard No. 303’s 
made of late have been at $1.30, althon+h 
some lists still price this item at $1.97'%. 
And there are sales reported at $1.35. 
Fancy tomatoes in the No. 303 size are 
moving at $1.60. In tomato products much 
interest is being shown in tomato paste, 
with most of the sales of 6 oz. at $7.50 a 
case. The unexpected demand for this 
item by sardine canners last fa!l cut 
heavily into stocks and curtailed the pack 
in the smaller sizes. Sales of tomato 
juice during the week have been reported 
at $1.15 for No. 2 fancy, $2.50 for 46-o0z. 
and $4.60 for No. 10. 


FRUITS — Unsold stocks of apricots 
are in firm hands and a close cleanup of 
this fruit is anticipated before new cron 
is available. Fancy halves in the No. 2™ 
sizes are priced at $3.50, or hieher. with 
choice at $3.15 and standard at $2.75. 
Sales have been reported at $12.00 for 
fancy halves in No. 10s, choice at $11.00 
and standard at $10.00. 


Cherries are also on the short side, 
with No. 2% fancy moving at $5.00 for 
No. 2%s, $4.70 for choice and $4.25 for 
standard. 

Cling peaches are in strong demand 
with fancy halves in No. 2%s moving a‘ 
$2.90, choice at $2.62% and standard a! 
$2.45. Some canners are offering. sliced 
at the same price as halves. but most 
canners maintain the usual differential of 
5 cents a dozen on No. 2%s and 20 cents 
on No. 10s. 


Elberta peaches were a large pack an: 
in the drive that is under way to move 
stocks some concessions are reported 
from established lists. This is also true 
of canned applesauce, which is meeting 
with heavy competion from other parts 
of the country. 
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‘pot prices per dozen F.O.B. 
cannery unless otherwise 
specified.) 
PARAGUS 
ilif.. Fey. All Gr, No. 2 
......Nominal 


BE \NS, cess, GREEN 
M 


Fevee Fre Style. 8 95-1.00 
No. 303 .45-1.60 
1.85-1.90 
No. 10 8.00-8.25 

itx. Std., Cut Gr., -90-.95 

Std., Cut, Gr., No. 303........1.00-1.10 
No. 2% 1.70 
6 :25-6 :50 


New York 

Wh., Fey., 2 sv., ! 
BV 

Cut, Fey., 3 sv., I 

Fey., 4 sv., cut, 

Std., Cut, No. 

Std... Ung., No. 

Fey., 4 sv., cut, wax, 


No. .55-1.60 
WISCONSIN 

Fey., 2 sv.. No. 303....2.5002.55 

No, 13.50213.75 

02.2002,25 

No. 10 

Ex. 3 Jo. 303...... 1.90-2.00 

Cut, Fey., 3 sv., No. 308.. ol. 15-1. ao 

-40-1.45 


8.00-9.50 
Ex. Std.. 4 sv., No. 308......1.2021.25 
15-1. 20 


Ex. Std., 5 sv., No. 303...... 


1.25-1.30 
6.00 


N.W. Blue Lake 

Fey., 3 sv., cut, No. 303..........1.97% 

10.75 
REANS, LIMA 

Tri-States, No. 303, All Gr., 


Iey., Tiny 2.40-2.45 
Small 2.20-2.25 
Medium ............ -85-1.90 
Gr. & White, Ex. 1.50 
1.25-1.35 
MipWEST 
Fey. Tiny Na. 2.45 
Sm. Gr., No. 2.00 


No. 10 


No. 10 
's 
Fey. cut, Diced 303s....1.00-1.05 
» Sliced No. 8038........ 1.15-1.20 
ISCONSIN 


Fey., Cut & Diced 308s..1.05-1.10 
iced 305s 
is, Fey., Sl., No. 303. 


5.25 
\ OTS 
MN Faney, Diced, 
. $08 .. 1.05-1.10 
10 5 5.50 
Fey., “1.00 
5.50 


YLAND 
i. Gold., Fey., No. 8 02... .90-.95 


69-1,65 
8.00-8.50 
S. Gold.. Fey., No. 303......1.25-1.30 
No. 10 8.00-8.25 
7.00 

No, 10 6.50 


MIDWEST 
W.K. Gold., Fey., No. 503..1.20-1.25 
.7.50 
Ex. Std., No. 303... 
.6.00-7.00 


1.00 
5.5 


-7.00-7.75 


Std., No. 308.. ..1.00-1.05 
6.50 

Co. Gent. W.K., Fey., 8 02......... © 90 
No. 303 .... 
7.78 

C.S. Fey., 8 oz 
1.40-1.4214 

PEAS 

MARYLAND ALASKAS 

No. 303, Ex. Std., 2 sv....... 1.50-1.55 
1.40 
4 sv. 1.25-1.30 

MARYLAND SWEETS 

Ex. Std., Ungr., 8 oz -85-.90 


Std., Ungr., No. 303.. 
Mipwersr 


1.55-1.65 
No. 303 2.45-2.50 
Fey., 2 sv., 
00-2.15 
No. 10 12.50 
No. 308 ...... 1.65 


No. 303 

Ex. Std., 3 sv., 

No. 10 8.0-8.50 


No. 303 

Std., 3 sv., No. 303 

BO 
Std., 4 sv., No. 303 
MIDWEST SWEETS 


Fee. F 1.07 %4-1.10 
No. 303 1.65 
No. 10 8.75-9.00 
No. 10 8.25-8.50 

1.45 
No. 10 8.00 

Fey., Ung., No. 303.............. 1.50-1.55 

Ex. Std., 2 sv., No. 

Ex. Std., 4 sv., Ung., 8 07... .85-.87%4 
1.25-1.30 
7.50-7.75 

Ex. Std., 5 sv., 8 oz.. 82! 
No. 303 ... 


6.78-7.00 


POTATOFS, SWEET 
Md., Fey.. Sy. Pack, 


No. 2% 2.20-2.30 
No. 3 Squat. ...2.10-2.20 


PUMPKIN 
Midwest, Fey., No. 3%..(nem.) 1.00 
SAUERKRAUT 
Midwest, Fey. No. 30?.... 9214-.95 
1.05-1.07% 
1.25-1.30 
No. 10 4.20-4.4) 
15-1.30 
No. 10 3.90-1.25 


Texas, No. 308 


SPINACH 

No. 303 1.15 
No. 2 1.20-1.25 
1.60-1.65 
No. 10 5.75-6.00 
Ozark, Fey., No. 308 ............ 1.10-1.15 
No. 2% 1.45-1.55 
No. 10 4.50-5.00 


TOMATO PASTE 


CANNED FOOD PRICES 


1.10-1.124, 
1,.60-1.70 
TOMA 
2541.30 
Ex. Std., No 
| 8.00- 8.25 
New Yorn, 
Ex. Std., No. 2..... 


INDIANA, Fey., 

Fey., Wh., No. 
3.25 

No. 2 


Fla., Std., No. 303. mF 
6.75-7.00 
TOMAVIO CA 
Call, 14) 1.70-1.75 
No. 10 2 


Ex. Std.. 
No. 10 


Calif., Fey., 6 oz 


No. 10 (per doz.)... 

TOMATO PUREE 

Calif.., Fey., 1.045, No. 1.65 
No. 2% 1.95 
No. 10 6.50 

No. 19 6.50-6.75 

6.75 


FRUITS 


SAUCE 
East, Fey., No. 308..........c0 1.35-1.45 
7.75-8.00 


No. 
Cali, Ceravensteins) 
No. 303, Fey. .... 


AGRE OTS 
Hinhes, Fey.. 8 oz. 
Ne, 208 


No. 2% 3.50-3.60 
No, lo 12.00 
2.00-2.10 


Unpeeled, 
NY 21 

Ww hole Peeled, 


“No. 30: 
-12.19-12.35 


bepeptes 
R.S.P.. Water. No. 308........ 2.30-2.40 
602.65 
NW. Calif... 8 
Ne 208 
No. 2% 


Chiice oz, 


No. 2¥ 4.70 
No. 
Std., No. 4.25 
No, 19. 


COCKTATH. 
Fey., No. 303 2.25 


10 12.80-13.2: 
Choice, No. 303 2152.20 
No. 2% 
12.25 
PEACHES 
Calif., Cling, Fey., 
1.80-1.82% 


No. 2% .. 
Choice, No. 303 .. 


.10.25-10.60 
.1.70-1.75 
621,-2.70 
9.60-9.35 
1.60-1.65 


Water Pack #10 


S. p. pie 
Elberta, Fey., No. 
2.90 
PEARS 
No. 2u 
No. 10 
Choice, No. 303 me 2.20 
3.40-3.50 
Std., No. 303 " 2.00 
No. ..3.00-3.15 


No. 10 ....... 11.50-11.65 
N. W. Bartletts, No. 214, Fey...3.85 
Choice 


No. 10. Fey. .. 
Choice _......... 
PINEAPPLE 
Hawaiian, Fey., Sl., No. 2.......... 2.85 
No. 2% . 3.30 
12.60 
Crushed. No. 2 2.49 
No. 214 : 2.95 
No. 2% .... 2.85 
Std., Half Slices, No. 2...... are 
No. 2'% 2 70 
710.60-10.80 


PRUNE PLUMS 


No. 
N. Y., Ch., No 
No. 4 
No. 10 


JUICES 
CITRUS. BILENDED 


46 oz. 
No. 10 
CRAPEFRUIT 

1.85-1.90 
No. 10 .. 

Texas, Fey., 


ORANGE 
Fla., No. 2 
46 oz. .... 
No. 10 .. 
PINFAPPLE 
Hawaiian, Fey., No. 2..............01.10 


46 oz. 2.37% 

No. 10 . 5.00 
TOMATO 

Md.. Fey., No. 2 1.20 


N. Y. & Pa., Fey., Ne. 
Ind., Fey., No. 


No. 10 4.60 
FISH 
“MON —-PFr ASE 


Red, No. 1T........23.00-29.00 


-_...16,00-17.00 


No. 1T. ......27.00-28.00 
16.00-16.50 

Pink, Tall, No. 1 (nom) 20.00-21.00 
\%’s 13.50 


0029.50 


s \RDINES__Pre Case 
Maine, 44, Oil Keyless..................7.00 
Calif., Ovals 48/1’s per case ..6.75-7.00 
TI'NA—PeER CASE 
Fey., White Meat, 1’s....13.75-16.25 
Fey., Light Meat, 14’s..... 
Std., Light Meat 
Chunks 
Grated 


— 
Calif., Fey. 
Ex. Std., No. 3038... 
2 
Sd, 
Calif., Fey., S.P., No. 303....1.60-1.70 
EEX. Stel, Nev 45 . 
Ex. -Std., 4 sv., 8 02 
..7.00-7.25 
.1.20-1.25 
N.Y. Appks, fey., sl, No. 10....10.25 
~ 
Nee S08 - = 
| 


RATES, per insertion—straight reading, no display—one to 
three times per line 50c, four or more times per line 40c, mini- 
mum charge per Ad. $1.00. Forms close Wednesday noon. 


Address all numbered Ads: The Canning Trade, 20 S. Gay 
Street, Baltimore 2, Maryland. 


FOR SALE—MACHINERY 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, Plain- 
view (West) Texas. 


We manufacture complete lines of food processing machinery 
for canned, frozen and fresh packed products. Wire us regard- 
ing your requirements. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—(4) 50 gal. St. St. Jacketed Tilt Kettles; Stain- 
less Steel Tanks from 30 gal. to 10,500 gal.; 12 Copper Tanks 
1463 gal. to 5500 gal. sizes from closed distillery; 25 Welded 
Steel Tanks with Lastiglas or Mammut Lining from closed 
breweries. Kyler Model “H” Wrap Around Labeler for 202 x 214 
up to No. 10 cans; Elgin Twin Piston Filler; Unused Tri-Clover 
No. 2%-EH Stainless Steel Pump. Perry Equipment Corp., 1402 
N. 6th St., Philadelphia 22, Pa. 


FOR SALE—10 HP Water Tube Package Boiler, gas fired, 
nearly new; Electric Motors 1-15, 1-50 HP 1200 RPM, 1-25, 
1-30 HP 900 RPM; Tank Towers; % & 1 ton Whiz Trolleys; 
Boston Tram Switches, new. A. L. Luyat, Box 178, 22nd St. Sta., 
St. Petersburg 3, Fla. 


FOR SALE—Used Burt Labeler, 1936, 211 x 401 dia., Ser. No. 
6241; Ayars 5-pocket Filler, Ser. No. C8525, for 303 x 406 cans; 
Ayars 5-pocket Filler, Ser. No. C7580, for 307x409 cans. For 
above Fillers, 1 set each change parts 401 x 411, 307 x 409, 303 
tall, mise. repair parts. Sprague-Sells 15’ No. 2305 Blancher, 
belt drive, Ser. No. 41-514; Rietz Disintegrator RD12, Ser. No. 
1242, 20 HP Motor Drive; Selectro No. 185 single deck open type 
Vibrating Screen, size 18” x 60”, Ser. No. VA-1750; Link-Belt 
Liquid Vibrating Screen, size NRM 145, Ser. No. PK1224; Reeves 
Open Design Transmissions: Size 1, Class D, speed ratio 5 to 1 
—3 Size 1, Class E, speed ratio 4 to 1—Size 2, Class E, speed 
ratio 4 to 1; 4 Universal No. 1 Corn Cutters, motor driven, for 
cream or whole kernel; new 3 Scott Return Water Screens and 
Supply Tanks, less motors, Fig. 2008, Model EL 404, Ser. No.’s 
74147, 75147, 76147. Owatonna Canning Co., Owatonna, Minn. 


FOR SALE—FMC Fig. 527 300-gallon Standard Galvanized 
Type Blending Mixer, motor drive, totally enclosed, new July 
1954. Owatonna Canning Co., Owatonna, Minn. 


FOR SALE—2 Glass Lined, upright, 200 gal. Pfaudler Milk 
Pasteurizers with Agitator and Motor, $100 each; 1 Stainless 
150 gal. Vat with Motor and Agitator, $100 (with attached Pump 
and Motor $125); 1 Insulated Glass-Lined 250 gal. Vat or Pas- 
teurizer with Motor and Agitator, $150. Smith’s Creamery, 240 
E. 4th St., Salem, Ohio. Phone: Ed 17-7758. 


WANTED—MACHINERY 


WANTED—Food Processing Machinery, including S/S Ket- 
tles, Fillers, Retorts, Packing Equipment, Labelers, Tanks. Adv. 
5502, The Canning Trade. 


WANTED—2 Model F Bean Snippers, must be in A-1 condi- 
tion; 2 Double Bean Graders, first section to drop 3 and smaller 
beans, second section 4 sieve beans with 5 and larger tailing 
over. Give full description including serial number and price 
first letter. Alamo Products Co., Alamo, Tex. 


WANTED—tThree Rod Washers for Lima Beans. Advise size, 
condition and price. The Brakeleys, Inc., Milford, Del. 
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WANTED and FOR SALE 


WANTED—2 CR Model F Bean Snippers; 1 Bean Blancher; 
1 Urschel String Bean Cutter; 1 CR Nubbin Grader; 1 CR Dou- 
ble Bean Grader, 1 section drops 2’s, 2nd section drops 3’s, and 
balance over; 1 Robins Bean Slitter and Shaker. The above 
listed equipment must be in good condition. Give full descrip- 
tion and price in first letter. Santa Fe Canning Corp., Santa 
Maria, Calif. 


FOR SALE—FACTORIES 


FOR SALE, RENT, OR LEASE—Large Tomato Canning 
Plant in Central Indiana; selling due to illness. Well equipped. 
For further information write: Adv. 5501, The Canning Trade. 


FOR SALE, RENT OR LEASE—Large Canning Plant includ. ~ 


ing Sauerkraut and Dehydrating Plants in Southern Wisconsin 
the heart of all vegetables. Well equipped. For further informa- 
tion write Adv. 5530, The Canning Trade. 


BUSINESS OPPORTUNITIES 


BROKER of long standing and excellent connections in Puerto 
Rico wishes to contact canners of all kinds of fruits ad vege- 
tables interested in selling their products on a cash basis. Write 
particulars of your products to: Broker, P.O. Box 219, San 
Juan, Puerto Rico. 


HELP WANTED 


WANTED—Young or middle aged man with full knowledge 
of canning factory. Must be capable of taking charge of plant 
including supervision of help and contracting for crops. Good 
proposition for the right person. State previous employment and 
salary desired. Adv. 5528, The Canning Trade. 


HELP WANTED—Production Man for excellent permanent 
position with established small cannery located in South Jersey 
area. Must be qualified to handle tomatoes, tomato products, 
peppers, sweet potatoes, green beans, as well as dry bean prod- 
ucts. Replies will be held strictly confidential. Adv. 5531, The 
Canning Trade. 


WANTED—Plant Superintendent by Wisconsin Vegetable 
Canner. Experienced in charge of plant operation. Give detailed 
information in first reply as to past experience, age, education, 
health, marital status, and current or last salary bracket. All 
replies confidential. Adv. 5532, The Canning Trade. 


WANTED—FExcellent opportunity available immediately as 
Manager of plant in New York State, processing principally 
corn and peas. Management experience and ability required. 
Apply by letter giving experience and qualifications to: Adv. 
5534, The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—Can Maker, fully experienced all can 
making machinery, tool and die maker, seeks responsible posi- 
tion. Adv. 5539, The Canning Trade. 


POSITION WANTED—Sales Executive, presently employed 
seeks challenging assignment. Thorough experience and know- 
how in all phases of factory and private label distribution in 
both canned and frozen foods. Knows way around and has wide 
acquaintance with national food chains and wholesale groce’s. 
Excellent references. Adv. 5506, The Canning Trade. 
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